
interviewinterview

CiD ge ts the ChanCe to unCover the quirk y inner workings of 
renowneD interior Designer M at teo BianChi’s he aDspaCe

Commercial Interior Design | MAY 2013   35www.designmena.com34   MAY 2013 | Commercial Interior Design www.designmena.com

Keeping you
on your toes

F
or most of us, the usual case 
OF�jGURING�OUT�WHAT�WE�WANT�
TO�DO�WHEN�WE�GROW�UP�IS�A�
gradual process that includes 

HARD�WORK��PLENTY�OF�TRIAL�AND�ERROR��AND�
SOMETIMES�PURE�LUCK��0OINTING�YOUR�jN-
ger at a timeline and establishing exact 
dates isn’t exactly the easiest thing 
TO�DO��&OR�-ATTEO�"IANCHI��BECOMING�A�
REPUTABLE�INTERIOR�DESIGNER�WAS�A�MATTER�
OF�CONjDENT��UNEXPECTED�DECISION
MAKING�AND�THE�COURAGE�TO�NEVER�LOOK�
BACK��A�COMBINATION�THAT�SET�THE�CONCEP-

tual foundation of the designer’s future 
COMPANY�AND�WORK�ETHIC���
"ORN�IN�6ENICE��THE�ADVERTISERTURNED

designer relocated to London nearly 
���YEARS�AGO��AS�,ONDON�WAS�%UROPE�S�
CAPITAL�FOR�ADVERTISING��"IANCHI�EXPLAINS��
“When I landed here I sort of felt at 
HOME�AND�)�REALLY�LIKED�THE�PROFESSIONAL-
ISM��,ONDON�GIVES�YOU�A�LOT�OF�OPPOR-
tunity for different courses and one of 
THEM�WAS�INTERIOR�DESIGN��4HAT�S�WHEN�)�
REALISED�THAT�S�WHAT�)�WANT�TO�DO�AND�IT�
WAS�VERY�LIBERATING�

f)T�WAS�A�PRETTY�CLEAR�MOMENT��)T�WAS�
IN�������AND�)�WAS�IN�,ONDON�DOING�
something different, and I decided to 
TAKE�A����LESSON�COURSE�IN�INTERIOR�DE-
SIGN�ON�A�3ATURDAY�MORNING��;$URING=�THE�
jRST�LESSON�)�REALISED�IT�WAS�GOING�TO�BE�
MY�CAREER��3O�)�CHANGED�MY�CAREER�COM-
PLETELY�AND�)�WENT�TO�STUDY�AT�#HELSEA�
#OLLEGE�OF�!RT�AND�$ESIGN�t�

Upon completing his studies and 
DRIVEN�BY�HIS�NEW�FOUND�PASSION��"IAN-
chi opened up his studio in 2006, and 
HAS�SINCE�BUILT�AN�IMPRESSIVE�PORTFOLIO�
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that includes projects located around 
THE�WORLD�INCLUDING��THE�5+��)TALY��THE�
-IDDLE�%AST�AND�.IGERIA��

From residential to commercial proj-
ECTS��THE�"IANCHI�3TUDIO�S�DESIGN�TEAM�
masters the act of balancing different 
LOCAL�TASTES�WITH�CLASSIC�SOPHISTICATION��
/N�THEIR�APPROACH�TO�DESIGN��"IANCHI�
EXPLAINS��f&IRST�OF�ALL��WE�DON�T�HAVE�
A�HOUSE�STYLE��WHICH�IS�A�CONSCIOUS�
DECISION�BECAUSE�WE�LIKE�TO�LISTEN�TO�
THE�BRIEF�AND�TO�THE�CLIENT��(AVING�SAID�
THAT��WE�ALWAYS�TRY�TO�THROW�SOMETHING�
unexpected and elegant right from the 

STARTING�POINT��7HEN�WE�RE�APPROACHED��
IT�S�VERY�IMPORTANT�TO�UNDERSTAND�THE�LO-
CAL�CULTURE�SO�YOU�CAN�DELIVER�ACCORDING�
TO�THE�LOCAL�TASTE�t
(AVING�A�NATURAL�KNACK�FOR�PAIRING�

HIGHEND�MATERIAL�WITH�POLISHED�jNISH-
INGS�TO�CREATE�STYLISH��YET�REjNED�INTE-
RIORS��ONE�WONDERS�HOW�"IANCHI�MEETS�
CLIENTS�WITH�MORE�kAMBOYANT�TASTES�AT�
MIDDLE�GROUND��4HE�DESIGNER��THOUGH��IS�
CONjDENT�THAT�LOCAL�TASTES��LIKE�THOSE�IN�
SUCH�REGIONS�WHERE�THERE�S�A�PREFERENCE�
for ostentatious design, are adopting 
MORE�MINIMAL�ELEMENTS��

�f/N�A�GENERAL�LEVEL��LOCAL�TASTE�IS�
GROWING�UP�t�"IANCHI�EXPLAINS��f)N�
Saudi, the taste is quite rich but there’s 
A�MOVE�TO�MAKE�THINGS�MORE�MINIMAL�
����!ND�THERE�S�ALWAYS�ROOM�TO�SHOW�
HOW�MINIMALISM�CAN�BE�ELEGANT�AND�
SOPHISTICATED��
f)F�YOU�HAVE�A�LOCAL�PERSON�WHO�

UNDERSTANDS�;THE=�RULES�AND�REGULATIONS�
OF�DESIGN��YOU�CAN�DELIVER�A�PROJECT�THAT�
THE�CLIENT�WASN�T�EXPECTING�BUT�IS�VERY�
EXCITED�ABOUT�t�CLAIMS�THE�DESIGNER�VERY�
ENTHUSIASTICALLY�
!ND�THAT�S�WHAT�IT�MOSTLY�COMES�DOWN�
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TO�FOR�THE�)TALIAN�DESIGNER��PROVIDING�
unexpected results that incorporate 
THE�CLIENT�S�WISHES��YET�YIELD�A�SORT�OF�
f"IANCHIt�CHARM�
4HE�DESIGNER�EXPLAINS�HOW�THERE�S�

ALWAYS�ROOM�FOR�SURPRISE�AND�INDIVIDUAL-
ITY��EVEN�IN�HISTORICAL�CITIES�WHERE�THE�
SKYLINE��AND�SPIRIT��HAS�BEEN�LONG�
ESTABLISHED��#ITING�THE�"OUTIQUE�(OTEL�IN�
6ENICE�AS�AN�EXAMPLE��"IANCHI�NOTES��f)�
THINK�THAT�WAS�A�TRUE�EXPRESSION�OF�WHAT�
WE�LIKE�AND�HOW�WE�CAN�PUSH�THE�BOUND-
ARIES��4HAT�PROJECT�WAS�REALLY�CHALLENG-
ing because it’s in a historical city and 
THE�BRIEF�WANTED�INDUSTRIAL�BAROQUE��3O�
WE�WANTED�TO�MAKE�SOMETHING�VERY�MAS-
CULINE�LIKE�POLISHED�RESIN��UPHOLSTERED�
SEATS�AND�RED�VELVET��4HE�BATHROOMS�
ARE�VERY�COSY�WHILE�ALSO�BEING�INDUSTRIAL�
WITH�HARD�SURFACES�t�
-ATTEO�"IANCHI�HAS�A�SHARP�VISION�

THAT�CONjDENTLY�WAVERS�BETWEEN�COM-
MERCIAL�AND�RESIDENTIAL�PROJECTS��)T�S�A�
MATTER�OF�BEING�kEXIBLE��HE�EXPLAINS��
SOMETHING�ALL�DESIGNERS�SHOULD�BE��
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f7E�LIKE�TO�DO�RESIDENTIAL�PROJECTS�
BECAUSE�IT�S�QUITE�CREATIVE�AND�THERE�S�
A�LOT�OF�INTERACTION�WITH�THE�CLIENTS��!T�
the same time there’s a lot of drama 
AND�A�LOT�OF�EMOTIONS��3O�WE�DON�T�ONLY�
DO�RESIDENTIAL�BECAUSE�IT�WOULD�DRIVE�
US�INSANE��#OMMERCIAL�IS�VERY�PROFES-
SIONAL�AND�YOU�VE�GOT�THE�QUICK�TIMING�
AND�THE�BRIEF��"UT�IF�YOU�ONLY�STICK�WITH�
COMMERCIAL�YOU�BECOME�A�BIT�STAGNATE��
It becomes a bit of copy and paste, so 
WE�DO�BOTH�AND�WE�LIKE�TO�DO�BOTH��)N�MY�
opinion, interior designers should be 
kEXIBLE�ENOUGH�TO�DO�BOTH�t�

From bold and bright refurbishments 
IN�#HELSEA�THAT�HIGHLIGHT�AN�ECLECTIC�
SOURCE�OF�INSPIRATIONS��TO�CREATIVE�AND�
feminine corners of London’s shop-
PING�-ECCA��(ARRODS��TO�AN�EDGIER�AND�
magnetic restaurant and bar lounge in 
Lagos, the designer is determined to 
ALWAYS�EXPERIMENT�WITH�HIS�LIMITS��NEVER�
REPEATING�HIMSELF�WHILE�ALWAYS�LEAVING�
HIS�ARTISTIC�TOUCH�
3CHEDULED�TO�SPEAK�AT�$UBAI�S�).$%8�

)NTERNATIONAL�$ESIGN�%XHIBITION�������
"IANCHI�HAS�A�FEW�TOPICS�UP�HIS�SLEEVE�AT�
WHICH�HE�WAS�HAPPY�TO�GIVE�US�A�PEEK���
(AVING�RECENTLY�BEEN�AT�-ILAN�S�3ALONE�
)NTERNAZIONALE�DEL�-OBILE��THE�DESIGNER�
IS�LOOKING�TO�GIVE�SOME�INSIGHT�INTO�
UPCOMING�TRENDS��
f)�WAS�;AT�3ALONE=�SORT�OF�ZIPPING�

through and I realised there are some 
VERY�REAL�TRENDS�COMING�OUT�FOR�NEXT�
SEASON�IN�TERMS�OF�COLOURS�AND�FEATURES��
4HINK�LOTS�OF�BLUES�����)F�YOU�THINK�OF�A�
PEACOCK��THAT�S�WHAT�YOU�RE�GOING�TO�
HAVE��LOTS�OF�DEEP�BLUES��REDS��YELLOWS�
AND�GREENS��
f!LSO��WARDROBES�ARE�CHANGING��

2ATHER�THAN�KEEPING�IT�NICE�AND�TIDY��
YOU�RE�WARDROBE�IS�OPEN�AND�ENJOYED�AS�
IT�SHOULD�BE��VERY�SCATTERED��VERY�MESSY�
AND�VERY�REAL������YEARS�AGO�YOU�HAD�
BIG�SLIDING�DOORS��THOSE�ARE�GONE�NOW�t�
"IANCHI�POINTS�OUT��
!T�THE�MOMENT��"IANCHI�IS�kYING�

around the globe, yet he’s scheduled to 
VISIT�$UBAI�THREE�TIMES�THIS�YEAR�TO�TUTOR�
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LOCAL�DESIGN�STUDENTS�THROUGH�#HELSEA�
3CHOOL�OF�!RT�AND�$ESIGN�S�$UBAI�PRO-
GRAM��&ROM�PRINCIPLES�OF�INTERIOR�DESIGN��
to introductory courses on furniture, 
lighting, materials and decoration, the 
INTENSE�WEEKLONG�COURSES�ARE�MEANT�TO�
help emerging designers realise their 
VISION��
f&IRST�AND�FOREMOST��)�LOVE�TEACHING�

AND�COMING�OVER�THERE�TO�DELIVER�THE�
SAME�COURSES�THAT�WE�HAVE�IN�,ONDON��
3O�FOR�ME��IT�S�A�VERY�INSPIRING�PLACE�
TO�BE�t�THE�DESIGNER�EXPLAINS��(E�CON-
TINUES��f4HE�STUDENTS�ARE�MUCH�MORE�
enthusiastic and eager to learn and 

THEY�RE�REALLY�HUNGRY�TO�UNDERSTAND�WHAT�
HAPPENS�IN�%UROPE��)T�S�INTERESTING�TO�BE�
IN�FRONT�OF�PEOPLE�WHO�HAVE�LOTS�OF�WORK�
and experience, but at the same time 
THEY�NEED�EXTENDED�SUPPORT�AND�A�NEW�
POINT�OF�VIEW��)�M�ALWAYS�IMPRESSED�BY�
THE�KNOWLEDGE��PROFESSIONALISM�AND�
ENTHUSIASM�OF�STUDENTS�IN�$UBAI�t
!SIDE�FROM�).$%8�AND�THE�DESIGN�

COURSES��"IANCHI�IS�KEEPING�BUSY�WITH�A�
NUMBER�OF�PROJECTS�COMING�UP�AND�A�FEW�
RELATIONSHIPS�HE�S�LOOKING�TO�BUILD��f)�M�
ASSOCIATING�MYSELF�IN�*EDDAH�AND�WE�RE�
GOING�TO�START�WORKING�IN�THAT�REGION�AND�
$UBAI��7E�RE�DOING�A�BIG�RESTAURANT�IN�

,AGOS��ALSO��7E�RE�ALSO�KEEPING�AN�EYE�
ON�-OROCCO��THERE�S�A�LOT�GOING�ON�THERE��
7E�LOVE�TRAVELLING�AND�IN�THE�STUDIO��
WE�RE�VERY�INTERNATIONAL�AND�WE�LIKE�TO�
EXPLORE�DIFFERENT�COUNTRIES�t�HE�NOTES���
-OREOVE��-ATTEO�"IANCHI�3TUDIO�IS�

UNVEILING�THE�TEAMeS�jRST�PRODUCT�COLLEC-
tion by the end of the year, entitled “Un-
EXPECTED�%LEGANCE�t�WHICH�WILL�FEATURE�A�
NUMBER�OF�ORIGINAL�DECORATIVE�PIECES��
f5NEXPECTED�%LEGANCEt�SAYS�IT�ALL��

)T�SIGNIjES�"IANCHI�S�DESIRE�TO�PLEAS-
ANTLY�SURPRISE��WHILE�PROVIDING�TIMELESS�
PIECES�OF�ART�THAT�WILL�BE�APPRECIATED�FOR�
YEARS�TO�COME���


